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ABSTRACT 
As old paradigms change as a result of constant technological integration in the dynamic world of the 
digital age, marketing is going through a significant transition. Organizations have an unprecedented 
requirement to adapt their advertising techniques in order to capture the attention of an increasingly 
digitally sophisticated audience. The digital sphere has given rise to a variety of platforms and 
technologies, such as augmented reality experiences and social media campaigns, which have 
expanded the toolkit for digital advertising methods. Comprehending the workings and efficacy of 
these novel methodologies is an intriguing field for investigation. In order to identify the creative 
tactics that underpin the success of great digital-era advertising efforts, this research will do a 
thorough and comparative examination of those campaigns. One of the objectives is to determine the 
critical success factors for digital marketing campaigns. The review of the literature looks at 
researches that try to pinpoint crucial success factors. The research expands on previous research by 
clarifying the relative significance and interaction of these elements in various effective digital 
marketing efforts. 
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Introduction 
The process of transforming an idea into a new procedure, item, or service is called innovation. 
Businesses employ creative marketing to tell customers about new advancements, which increases the 
chance of creating successful procedures or goods. Gaining knowledge about the advantages and 
techniques of creative marketing can help you develop more effective plans. This page explains 
innovative marketing, why it should be used, and how to do it. It also includes business-related 
examples of creative marketing techniques. 
 
Promoting new goods and services while they are still in the invention process is known as innovative 
marketing. Researching consumer behavior, demands, and trends is one way to make design 
adjustments that can increase a product's chances of success. Rebranding, repackaging, or coming up 
with a novel technique to introduce a product like into a previously untapped market or by utilizing 
unconventional advertising are examples of innovative marketing. Initial market research for product 
development, focus group testing of prototypes, and creating engaging advertising material are all 
included in innovation marketing. 



 
 

 

ISSN: 2791-0881 (Print), ISSN: 3079-0565 (Online), Volume-06, (Special Issue), February 2026, 
 

A Multidisciplinary Journal published by Bangladesh Center for Research and Planning (BCRP) 
 

 

ID: S-25 Journal of Sustainable Learning and Development (JSLD) 
www.jsldbd.com 

161 
 
 
 

The key to innovative marketing is to use original ideas when fusing traditional and digital marketing 
strategies. This strategy may propel your company far ahead of the competition. There are a lot of 
ways to get your target audience involved, such working with influencers and using automated 
marketing tools, or making interactive content and designing loyalty schemes for your customers. 
 
Concepts of Digital Marketing: 
Marketing 
Due to the fierce rivalry that exists in the business sector, marketing plays a crucial role in 
determining the success or failure of an enterprise. 
 
By definition, marketing refers to the actions that a company or a person does to advertise their goods 
and services. Promotion, advertising, and customer sales of goods and services are all included in 
marketing. Any company endeavor must incorporate marketing, which includes tasks like creating 
product descriptions, creating website layouts, enhancing customer support, creating business and 
market segmentation, and performing market research. Marketing comprises tactics that support an 
enterprise's expansion. 
 
Online marketing initiatives that show up on a computer, phone, tablet, or other device are sometimes 
referred to as digital marketing. It can appear in a variety of ways, such as social media postings, 
display adverts, online videos, search engine marketing, and sponsored social media ads. Digital 
marketing is sometimes contrasted with "traditional marketing" methods like direct mail, billboards, 
and magazine advertisements. Oddly, conventional marketing is typically associated with television. 
 
A marketing innovation is the use of a novel marketing strategy that involves major modifications to a 
product's packaging, design, placement, promotion, or cost. 
 
Objectives: 
 Identifying the innovative strategies on success of digital marketing approaches. 
 
Review of Related literature 
The perpetual objective of marketing activity is the establishment of a healthy relationship between 
businesses and customers, leading to value creation for both sides. In doing so, it is necessary to focus 
on the right market segment, understand needs and expectations and emphasize on creating a loyal 
base of customers. All of the above remain valid in the digital marketing sector, introducing certain 
distinct characteristics and requirements (Wibowo et al., 2021).  
 
Digital marketing tools may include, not exhaustively, social media, mobile applications, Internet 
advertising, viral content, contextual advertising, targeted ads, native advertising, and content 
marketing (Dubbelink et al., 2021; Wibowo et al., 2021). 
 
Mobile marketing is considered to be one of the most important digital marketing channels; its 
advantages include broad, fast, cheap, and easy access of consumers to products and services, with the 
possibility of completion of buying and selling processes almost anywhere and at any time. On the 
businesses side, mobile marketing consists of a sum of practices that allow them to communicate and 
interact with consumers, in a lively and vibrant way, affecting consumers’ decisions to buy (Babu & 
Ramamoortthy, 2020; Dwivedi, et al., 2021; Madan, 2021; Nabieva, 2021).  
 
Social media marketing is the use of social media platforms and websites to promote products and/or 
services. Social media changed drastically the relationship between product/services providers and 



 
 

 

ISSN: 2791-0881 (Print), ISSN: 3079-0565 (Online), Volume-06, (Special Issue), February 2026, 
 

A Multidisciplinary Journal published by Bangladesh Center for Research and Planning (BCRP) 
 

 

ID: S-25 Journal of Sustainable Learning and Development (JSLD) 
www.jsldbd.com 

162 
 
 
 

consumers. Nowadays, social media are used as a main source of product/service information by 
consumers who are spending a lot of every day’s time on them, as they have become a primary 
communication and socialization channel, especially for the youth. Users of social media feel 
empowered, having increased opportunities of online participation, with the benefits of convenience, 
self-organization, self-education, richness of information, alternative options, reduced cost and time, 
which are much appreciated (Babu & Ramamoortthy, 2020; Dubbelink et al., 2021; Labrovic et al., 
2021).  
 
For businesses, establishing brand presence on social media, and especially on Social Networking 
Sites (SNSs), gives them the opportunity, among other things, to augment customer engagement 
through interactions beyond purchase, including generation of new ideas by customers, accumulation 
of learning with regards to customers’ preferences and other characteristics, exploiting positive Word 
of Mouth (WoM) and buzz marketing. For a business, gaining competitive advantage through this 
particular digital channel, means increased brand awareness and improved brand image, which leads 
to enhanced brand loyalty which, in turn, makes overall marketing strategy more effective and 
efficient (Babu & Ramamoortthy, 2020). Integration of Digital Marketing Strategy within the overall 
Marketing Strategy of an enterprise seems to be an inevitable organizational solution for sustainable 
and prosperous business outcomes (Malesev & Cherry, 2021; Santos & Pinto-e-Silva, 2021; Tairova, 
2021). 
 
Strategies on success of digital marketing approaches: 
We have all seen how patterns have changed over the past few years. Automation and artificial 
intelligence were huge successes and continue to astound us, just as the researcher had anticipated. 
The advent of chatbots like ChatGPT and Gemini (formerly named Bard) in 2023 completely rocked 
the world of marketers. Zoom was to online meetings what ChatGPT was to digital marketing. For 
those working in digital marketing, design, and content creation, 2024 will be just as exciting as 2023. 
Many emerging trends will join the market to test the waters, while some existing trends will be 
upgraded. 
 
Digital Marketing strategies in India of 2024 
If you want to up your marketing game in 2024, you need be aware of the following trends: 
 
AI into Digital Marketing 
It's important to stay current on the latest advancements in the ever-evolving industry of digital 
marketing in order to create effective strategy. As technology develops, some extremely interesting 
trends in digital marketing are influencing how businesses interact with their customers and thrive 
online. Let's examine some of the most fascinating and important recent advancements that are having 
an impact on the digital marketing industry. 
 
Bing A:  Microsoft's Bing AI search engine is akin to a smart assistant employing cutting-edge 
technology. It aims to enhance your online search experience by giving you results that truly align 
with your interests. Businesses, such as advertisers, may gain a better understanding of their target 
audience by leveraging Bing AI, which gives them a glimpse into consumer preferences and search 
patterns. Businesses may use this information to enhance their Bing platform advertising strategies. 
 
Gemini by Google: Google's Gemini offering is comparable to OpenAI's GPT models. This linguistic 
tool makes it easier to write interesting material for social media, blogs, and websites. It's intriguing 
because it might help with search engine optimization (SEO) by generating content that is keyword-
rich, contextually relevant, and search engine-friendly. 
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Dall-E: One tool worth mentioning is DALL-E, created by OpenAI. This is a clever approach that 
uses written descriptions to create images. It's a chance for marketers to stay on top of developments 
in the ever-evolving world of digital marketing. DALL-E is gaining popularity in the field of digital 
marketing due to its capacity to provide unique visual content that aligns with corporate branding and 
messaging. Using this tool for brand innovation demonstrates the industry's commitment to 
implementing the most recent developments in digital marketing to create visually appealing social 
media posts, engaging ads, and improved websites. 
 
Hubspot Marketing Hub: HubSpot Marketing Hub is a significant player in the dynamic field of 
digital marketing trends. This comprehensive solution is in demand in the industry and not only fits in 
with emerging trends in digital marketing. The latest developments in Indian marketing indicate that 
HubSpot is a priceless tool for generating leads. Its capabilities allow marketers to effectively manage 
marketing campaigns through a centralized platform, assess campaign efficiency, and nurture leads 
with targeted content. This makes HubSpot Marketing Hub a viable strategic option for businesses 
looking to stay ahead of the curve in terms of digital marketing innovations. 
 
Parasite SEO 
The idea of "parasite SEO," which is becoming more and more popular in the realm of digital 
marketing trends, involves using the reputation of well-known websites to boost one's own exposure. 
To put it another way, it's like opening your business instead of having your own location in a busy 
marketplace. 
 
Benefits: 
 Parasite SEO is a common approach in today's digital marketing trends since it allows for 

immediate presence on high-authority platforms. 
 Cost-Effective: Generally speaking, it is less expensive than building and promoting a standalone 

website. 
 
Disadvantages: 
 Limited Control: Using a different platform gives you less authority over the rules, functionality, 

and design all of which might have an impact on branding.  
 Risk of Change: Overnight changes to platform policies might negatively impact your strategy.  
 
More about Parasite SEO 
The strategic advantages of parasitic SEO are making it a hot issue in digital marketing. It is helpful to 
marketers for cost-effectiveness and quick victories, which is consistent with the efficiency-driven 
tendency of contemporary digital marketing trends. But the approach demands that potential risks be 
carefully weighed against the need for a long-term, sustainable digital presence. 
 
Of course! Considering the latest developments in digital marketing, Parasite SEO makes sense as a 
shortcut. Posting on the high-authority network LinkedIn, for instance, is like setting up a pop-up 
shop in a crowded market where lots of people visit. What are the advantages? You could get 
immediate visibility from your LinkedIn post without the requirement for a separate website if it 
shows up directly in search results. Because it aligns with contemporary trends in digital marketing, 
such as efficiency and using well-established platforms, this phenomenon is highly discussed in the 
field. Like any strategy, there are a few things to think about though. Although it offers instant 
visibility, you are somewhat reliant on LinkedIn's limitations and any changes they may make. 
Therefore, it's a strategic move worth considering, but keep in mind the dynamics that go along with 
it. 
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Google is changing & so should your SEO 
By 2024, the SERP will provide content that users desire. Adding value to the user's knowledge and 
answering their questions are more important than trying to upsell them on a product or service.If you 
are a freelancer or managing SEO for a brand, I would recommend selling the search engine 
optimization experience rather than the product. Users who adore your content will interact with your 
brand naturally and begin to have faith in it. 
 
Google launched many algorithm changes last year to provide user-friendly content and sound off-
page SEO techniques a far higher ranking than websites that only focus on search engine 
optimization. Since providing value to the customer is Google's main priority, there is no certainty 
that the company would slow down with updates in 2024. Therefore, you need to adapt your strategy 
and put yourself in the user's shoes right now if you want to protect yourself from this 
unpredictability.  
 
Create a profitable SEO strategy by learning SEO from the ground up. 
Purpose-Driven Content 
In 2024, the generation you will be marketing to will be more conscious of the concerns and their 
surroundings than any previous generation. They encourage others to join them and won't allow any 
stigmas or taboos to be ignored.  
 
Think forward and provide content with a purpose in 2024. You will undoubtedly win the hearts of 
your audience if you demonstrate your concern for the environment and your determination to effect 
change. You may convey your goal via purpose-driven content in one of two ways: like IKEA. Their 
mission is to provide quick, reasonably priced furniture that is accessible to all age groups.  
 
However, you might also strive for a more important goal. Mama Earth, for instance, plans to plant 
one million trees by the year 2025 and plants one tree for every order it receives.  
 
Quick Commerce 
It is hard to grasp when I say rapid commerce, but it's easy to understand when I say Swiggy 
Instamart, Zepto, Dunzo, Rapido, etc. Quick commerce is an expedited kind of online shopping in 
which orders are fulfilled in a matter of minutes. Jump on the chance right now if you have a product 
that can be stocked and sold through fast commerce. In 2024, if you list your product on one of the 
fast commerce apps, you will witness an increase in exposure and demand for your goods. Here's an 
extra tactic that can help you test your goods.Add your product to the user's basket as a free sample 
after getting it listed on any of the fast commerce applications.  In this manner, you may raise 
awareness while testing your product. However, because tracking testers will aid in your remarketing, 
be sure to keep track of them.  
 
AI in Digital Marketing – ChatGPT Revolution 
Artificial intelligence is increasing in digital marketing in a risky way, as was covered in the 
introduction itself. We talked about this in 2022 as well, but who would have thought that artificial 
intelligence could be taught to be creative?  
 
Although ChatGPT is the newest thing in town, relatively few people really know how to chat to it or 
give instructions to it. By 2024, AI in digital marketing will mostly focus on how you interact with it 
and complete tasks. Speaking to it like a baby is the simplest method. You have to teach ChatGPT to 
work on your command and make your command the easiest words to grasp, much like you have to 
teach a newborn to walk or talk.  
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Second, you may add prompts to your ChatGPT by downloading different Chrome extensions. For 
instance, after downloading the AIPRM for SEO extension, I got the following prompts: These are 
only two of the 69 prompts that are accessible to help an SEO Associate's life become considerably 
simpler.  
 
Push Notifications 
Push notifications were tried in 2022, and brands should or will employ them to their greatest 
potential by 2024. Using push notifications, you can integrate yourself into a customer's environment 
and continually nudge them with deals and engaging information. Some companies decide against 
using push notifications because they don't think aggressive marketing is important.  
 
Web3 is Coming 
This is more of a digital marketing trend, though, and it's something you should keep an eye on as it 
will likely become the next big thing in the internet industry. Web3 is developed with the user in mind 
alone, which is what Google is attempting to do through algorithm tweaks.It is built on the same 
blockchain technology as NFTs, cryptocurrencies, and other digital goods. Because it is a 
decentralized kind of technology, you and I have complete control over what we do on the internet.  
 
Web3 go mainstream 
Another five to ten years will pass. But since it's the way of the future for marketing, you should keep 
researching and discussing it since it will grow to be one of the most effective platforms.  
 
Personalization 
You need to concentrate on customizing emails, goods, content, and other marketing materials if you 
want to surpass your rivals and stand out in the crowd. The upcoming major thing that will quickly 
become the norm in the market is personalization.  
 
Instapage's analysis indicates that  
 Sixty-three percent of customers find it annoying when companies continuously broadcast the 

same old commercial messaging.  
 Eighty percent of customers state that if a firm provides them with tailored experiences, they are 

more inclined to do business with it.  
 According to 90% of customers, customization is desirable.  

With their customized movie recommendations for each user, Amazon and Netflix offer the 
clearest illustration of the potential of customization. Here are some further instances of 
organizations who are now employing customization more and more:  
Starbucks: The coffee shop has launched a gamified smartphone software that tracks a user's 
location, past purchases, and frequency of visits. Customers may tailor their beverages and get 
incentives with this bespoke app. The app's "reward system" feature alone caused a $2.56 billion 
increase in income.  Read this blog post about Starbucks' marketing approach if you want a 
comprehensive examination of the company. 

 
Augmented Reality  
According to the Wikipedia definition, augmented reality is an interactive real-world experience in 
which computer-generated perceptual data is used to improve real-world items.  
There are three fundamental aspects.  
 a hybrid of the physical and digital realms  
 precise 3D registration of virtual and actual objects; real-time interaction  



 
 

 

ISSN: 2791-0881 (Print), ISSN: 3079-0565 (Online), Volume-06, (Special Issue), February 2026, 
 

A Multidisciplinary Journal published by Bangladesh Center for Research and Planning (BCRP) 
 

 

ID: S-25 Journal of Sustainable Learning and Development (JSLD) 
www.jsldbd.com 

166 
 
 
 

From a marketing perspective, augmented reality is far more likely than virtual reality, even if the 
latter creates excitement and excites everyone with its fantastical science fiction concepts. Experts 
predict that when it comes to market share, AR will continue to do better than VR.  
 
Companies are gradually utilizing AR technology to improve customer satisfaction and boost revenue. 
One such instance is IKEA, which has an app that lets users take a photo of their space on their 
phones (iOS 11.0.1 at the moment) so they may virtually try on IKEA furniture. Users are able to 
reposition the furniture in order to observe how it appears from various perspectives. 
 
Gucci is another example; it is the newest luxury brand to provide an augmented reality function on its 
smartphone that allows users to "try on" footwear. The user only needs to point the camera of their 
smartphone downward to see 19 distinct pairs of footwear. Swiping left or right allowed users to switch to a 
different pair. Users of the software may also snap pictures, which they can then share via messaging services 
or social media. 
 
Metaverse 
What is commonly referred to as the Metaverse is a world inside our world. At the moment, Meta 
(Facebook) owns the Metaverse. The concept of a digital environment where augmented and virtual 
worlds merge to provide a single, global experience is novel and maybe unexplored. 
 
In a future where everything is conceivable, having a digital representation of oneself feels quite 
similar to gaming. How, therefore, does it become a 2024 Digital Marketing Trend? 
 
With a network of realities and virtual universes where space is present practically everywhere, 
Metaverse has enabled social commerce. Digital marketers have, however, seen a chance for their 
brands to occupy that area and establish an entirely new digital marketing channel.The potential is 
enormous, even if we haven't hit the pinnacle of marketing in this area yet! 
 
NFTs 
You may exchange non-fungible tokens, which are digital assets. Every NFT contains a special token 
that certifies that it is yours and that it is the original NFT. Not only have NFTs upended the fields of 
technology and art, but they are also beginning to infiltrate the marketing sector.NFTs are given out in 
a lottery to businesses in support of their primary marketing objectives. Marriott Bonvoy, for instance, 
held a lottery in which the winners would get 200,000 Bonvoy points and their very own NFT.Only 
luxury companies, such as Adidas, Marriott, and others, have been the focus of these sorts of digital 
marketing initiatives. NFTs are becoming a more and more popular marketing tool for businesses, and 
there are countless prospects for growth. 
 
Crypto 
You might refer to crypto currency as the INSTAGRAM of the finance world. It entered the market 
and gradually took over, despite the fact that nobody ever recognized its potential. In India, there are 
already 10–12 million active crypto currency investors, and this number has been rising due to the 
enormous gains. Everyone wants to invest in crypto currencies as they've become one of the hipper 
things for millennials. In order to raise awareness and give investors a taste of this investment option, 
crypto currency investing platforms are capitalizing on the needs of the younger generation by giving 
them FREE portions of one coin.  
 
Not surprisingly, we pay for groceries and other necessities using crypto currency, much like Google 
Pay. Trends in Digital Marketing 2024 have really soared to unprecedented heights.  
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Livestream Commerce 
Livestream Commerce is quite new to India but China has already made a billion-dollar market over it. 
Brands choose their social media platforms to showcase their products live and the audience is able to buy the 
product live itself. Even on Instagram, the Shop feature has enabled brands to put up the Show Now button 
on live video content which cuts the chase for the customer. Livestream commerce has reduced the time 
taken by the customer from advertisement to purchase and therefore is one of the best digital marketing 
trends in 2024. 
 
Bonus: If you want to learn how to choose the right social media platform for marketing your products and 
services online, check out this blog to know more. 
 
Voice Search Optimization 
According to research by Review42 on voice search, they found that 55% of teenagers use voice search every 
day. This massive adoption by the entire generation shows how popular voice search is going to get in the 
future. 
 
There are a couple of reasons why Voice Search, a feature we all received with our smart phones around 
2014, is taking off in a big way this year. Firstly, the increasing adoption of smart speakers. 20% of 
households have bought a smart speaker such as Amazon Alexa or Google Home. The adoption of devices 
that are fully voice search controlled is a big indicator of how people have started to get accustomed to this 
new behaviour. 
 
Secondly, Google claims that they have achieved 95% accuracy with their Voice Search. With higher 
precision of search, the ease of use factor for voice search has jumped up. Now with better accuracy to match 
what you ask for, and the ease of using your voice to get results makes the process personalized and 
attractive. 
 
Thirdly and most importantly, it is projected that by 2024, 50% of all online shopping will be conducted 
through voice results. This is a whopping $40 billion opportunity for digital marketers to exploit. With so 
many growth factors indicating the rise of voice search, making your website ready for voice search will be 
very essential for the future. 
 
We found a guide by SEM Rush during our research. This article will teach you how to optimize your 
website for voice search in simple 7 steps.  
 
Programmatic Advertising 
Programmatic Ad Buying is the use of software to purchase digital advertising. While the traditional method 
includes human negotiation, requests for proposals, and quotes, programmatic buying makes use of 
algorithms and machines to buy ads. 
 
Programmatic Advertising is when AI is used to automate so that advertisers can target more specific 
audiences.  
 
The automation is quick, and efficient which ultimately increases conversions and lowers the customer 
acquisition cost.  
Real-time bidding is a type of programmatic ad buying, it allows better and fast targeting, qualifying ads to be 
bought and sold on a per-case basis, which means visitors who are your targeted audience will be exposed to 
the ad.  
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Here’s how Programmatic Advertising works: 
Programmatic Advertising is rapidly increasing every year and is predicted to be used for a huge majority of 
display advertising in the next couple of years. 
 
One of the best examples of the same would be ‘The Economist’, a digital and print publication, which 
started a programmatic advertising campaign with the aim of persuading curious readers to try the 
publication.  
 
The same campaign generated 6,50,000 new prospects, an additional return on investment (ROI) of 10:1. 
Brand Awareness for “The Economist” also elevated by 65%. 
 
Read this blog on “IIDE PG in Digital Marketing ROI” to understand how investing in a digital marketing 
course can help you reap benefits in the long run. 
 
Chatbots 
Chatbots are considered one of the top digital marketing trends in India in 2024; the AI-based technology 
makes use of instant messaging to chat with customers, and with site visitors. It is designed to communicate 
with customers by textual or auditory methods.  
 
Businesses can leverage the use of chatbots to engage with customers. Since there are plenty of users visiting 
the website at once, it is advantageous to have a technology that answers hundreds of users at once.  The 
benefits of having chatbots are 24/7 customer service, instant responses to inquiries, and answers to simple 
questions.   
 
63% of people prefer messaging on chatbots to communicate with businesses or brands. This virtual support 
provides excellent customer service, this means a business gets rid of repetitive tasks and can focus on 
important work.  
 
Starbucks has introduced a chatbot that operates via the MyBarista app where you can order by auditory 
message through Amazon Alexa or messaging.  
 
Another amazing example of chatbot systems is the recently launched project LaMDA by Google. It is going 
to revolutionize the coming generations of chatbot systems. Here’s a bonus read on everything you need to 
know about Google’s LaMDA.  
 
Besides allowing customers to remain in the comfort of their homes right up until their coffee is ready the 
chatbot messages the customer when the order is ready for pickup, the chatbot also allows payment and 
tipping.  
 
Email Marketing- Less is more 
As the name implies, automated email marketing is sending emails to your customers automatically based on 
triggers or schedules you set. 
 
Emails have always been the most reliable channel of digital marketing. Promotional emails are an amazing 
way to reach out to your customers and let them know what your organization has achieved or any sale you 
have coming up.  
 
But, the time of essay-long emails is done. In 2024, emails that are simple to understand and take less time of 
the user are going to work and lead to higher conversions. 
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Have a look at Neil Patel’s emails for inspiration: 
According to the research of Backlinko: 
 You are 6x more likely to get a click from an email than from a tweet 
 Adding a call-to-action button in your emails instead of simply a text link can lead to a 28% increase in 

click-throughs 
 78% of marketers have seen an increase in engagements (including CTR) in the last 12 months 
 
But to up these statistics for your company, ensure that the copy is simple and easy to understand. 
Learn to build powerful and successful email lists and email marketing campaigns by enrolling here: Online 
Email Marketing Course with Certification 
 
Marketing Automation 
Automation drastically uplifted the industry in the last year and is going to be one of the recent trends in 
marketing in India in 2024. Marketing automation is all about streamlining the processes and automating 
them to make them more smooth, effective, and faster. One of the best uses of marketing automation is going 
to be under lead collection and nurturing. 
 
If you manage to bring a lot of traffic to your website but do not collect effective leads at the right time, then 
the traffic makes no sense. With the help of marketing automation, you can integrate various CRM tools and 
lead nurturing software that assist you in collecting leads at any time of the day and making the process 
personalized. 
 
After these leads are collected, you can also nurture them stage by stage systematically. This ensures a higher 
qualitative conversion rate. 
Check out this blog to know the top 10  best marketing automation tools. 
 
Short form Video Content 
Video Marketing is also one of the top digital marketing trends in 2024 and is likely to be at the top for more 
years to come. Here are some stats that will demonstrate the importance of including a video in your digital 
marketing current trends list. 
According to the research by Impactplus: 
 72% of businesses say videos have improved their conversion rate  
 70% of consumers say they have shared brands video  
 52% of consumers say that watching product videos makes them more confident in online purchase 

decisions 
 Video content is 50 times more likely to drive users than plain text. 
 
According to Seotribunal, if your website includes a video, it’s 50 times more likely to bring organic search 
results as compared to plain text. Why does this happen? Because people find video content more captivating, 
hence google brings such sites on the top results.  
 
But to bring better results, short-form videos are your go-to. The recent addition by the popular platform 
YouTube is called “Shorts”. It is similar to Instagram Reels, where you can create short-form video content 
for 15 seconds or under. 
 
The Instagram Reels were great news for marketers and content creators. Especially since TikTok was 
banned in a few countries, reels have served as the best replacement.  
The great news for digital marketers is that Reels are providing more than double engagement rates when 
compared to posting a normal video. 
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And now with the newly launched insights features on Instagram Reels, you can even track your performance 
and analyze your work! 
 
As a marketer, you can use this feature to showcase many kinds of content such as informative content, 
behind the scenes of the organization, product reviews, etc. 
 
An excellent example of this is Louis Vuitton’s Instagram reels; they are of high quality, stunning, and very 
innovative. Every single reel of Lois Vuitton has gone viral with an average of 5M views! 
An effective Reel and video content strategy is necessary to grab and retain your customer’s attention in 
2024. 
 
Shoppable Content 
Shoppable Content is any content- picture, video, or article that includes a direct link to a buyout portal. This 
makes the process of a customer getting aware of a product through content marketing and making a decision 
to buy the product on an e-Commerce platform far simpler and direct.  
 
A product on the e-Commerce website has a very standard layout- description, details, pictures, and price. 
With the introduction of Shoppable content, the way e-Commerce operates and markets its product is going 
to change. Instead of dreary and boring product descriptions, each product can be marketed as a story in the 
form of interactive content. 
 
Instagram has introduced a shoppable content feature, where users can buy a product directly from a story or 
a post. Even Pinterest has introduced this feature for its audiences. 
Brands such as H&M have stepped up their marketing game with their shoppable content, by turning their 
Instagram profile into shoppable posts. 
 
They tag products into their Instagram posts so that users from their huge following of 36+ million followers 
can get inspiration and discover new products, and make purchases using Instagram only. 
 
Modern consumers appreciate smooth user experience and engaging storytelling for their products. With 
shoppable content, the entire experience of e-Commerce will get a face-lift. A consumer now expects fast-
loading visuals and rewards from companies who put in the effort to create attractive content.  
 
User-Generated Content 
People like to participate in activities, especially activities relating to their favourite products or services. 
User-Generated Content or UGC harnesses this excitement of the customer and prompts them to create 
something of their own with the concerned product and share it with the world. 
 
UGC campaigns run on the creative submissions by the customers of a product or service, as per the 
challenge or prompt given by the company. This strategy is so effective that UGC posts enjoy a 4 times 
higher click-through rate in comparison to normal promotional campaigns. 
 
UGC is a great strategy for a couple of reasons. Firstly, it massively reduces the time, effort, and resources 
required to run a campaign. UGC campaigns gather a pool of high-quality promotional materials, all 
submitted from the customer at no cost to the organization. Secondly, UGC receives 28% more engagement 
rates when compared to a normal post, as the trust factor of a post that is coming from an unpaid customer is 
far higher. 
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Despite these wonderful benefits, it was noted that only 16% of brands have any form of UGC strategy in 
place. Of the brands that have harnessed the power of this digital marketing trend, Go Pro has been a crowd 
favorite. By giving prompts to their customers to make videos using the Go Pro equipment, they have 
succeeded in creating a craze in people around the world to post their adrenaline-filled life with these cameras 
with their campaign “Video of the Day”.  
 
Conclusion 
Emerging trends and patterns in digital marketing, including the influence of artificial intelligence, the 
shift toward micro-influencers, the integration of augmented reality and virtual reality technologies, 
and the rise of user-generated content, were systematically uncovered and analyzed. These trends, 
reshaping the digital marketing landscape, provided valuable insights for marketers navigating the 
evolving dynamics of the digital age. Practical insights for marketers were derived from the synthesis 
of existing literature, offering recommendations across various facets of digital marketing, including 
storytelling, influencer collaborations, social media optimization, and ethical data practices. The study 
aimed to contribute to this practical knowledgebase by providing nuanced insights derived from an 
analysis of successful digital marketing campaigns. The fast-evolving digital landscape presents both 
challenges and opportunities for marketers. A holistic understanding of the innovative strategies that 
underpin successful digital marketing campaigns, informed by a analysis, can guide marketers in 
navigating this dynamic terrain and crafting strategies that resonate with their target audience in the 
digital age. 
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